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 ABSTRACT 
The Representation of PewDiePie in Vox’s Online News  
 
Sudirman 
1505518 
 
Supervisor: 
Eri Kurniawan, M.A., Ph.D. 
NIP. 19811123005011002 
 
This research investigates PewDiePie’s representation in five Vox’s articles from 2017 to 2019 
since they are written with Vox’s new perspective on the Youtuber which previously views 
him as a simply popular Youtuber. This research employs the nomination and predication 
strategies of the Discourse-Historical Approach (DHA) as proposed by Reisigl and Wodak 
(2009). The findings indicate that PewDiePie is presented as a popular yet controversial 
Youtuber who ‘flirts’ with the right-wing groups and spread their beliefs through similar 
patterns of actions through membership categorization device, proper name, professional 
anthroponym, explicit predicates, and adjectives. 
Keywords: critical discourse analysis, discourse-historical approach, discursive strategies, 
media discourse, representation 
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